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Moodboard





Empathy Map
Systems/Infrastructures: Jericho Beach Vancouver, buildings around it, computer network-
ing/internet, utilities (power, water), roads, parking space, information systems, energy, 
booking system, rental system, teaching system

Who is affected, How?  Tourists, Families, people who reside by the building, people who 
love kayaking, people who hate kayaking, people who never kayaked before but want to, 
kids, teenagers, adults, people who love outdoors and exploring, people who go to the 
beach. The building is in a popular beach location, during the summer where there is the 
most customers and activities it will attract lots of commotion. 

Who has control/ how much and why? Jericho Beach Kayak Centre was established by 
Ecomarine, in 2019 it was taken on by Bob Putnam and Erian Baxter of Deep Cove Kayak 
Centre and it continues to be operated by EJ Lange. Jericho Beach Kayak is building on 40 
years of experience both of Ecomarine (established 1980) and Deep Cove Kayak

Who has a stake: The owners, sister companies, workers, teachers, customers, participants, 
companies that supply the kayaks, general public, 

HMW How May We Approach: Increase interest and awareness about the ocean and the 
environment, bring joy and fun for families and tennagers, increase knowledge about in-
digenous community and ancestral land and history. Bring people closer to nature and the 
environment around us. Building connections with people by teaching. 
What assumptions: People in the vancouver area are generally very active and love the 
outdoors, and because there is beaches and water bodies people love to swim and paddle 
surf and kayak. A Lot of people like nature. 

Insights inform the outcome: Good activity especially during summer, good opportunity to 
spend time with family, meet new people or hang out with your friends, learn a new skill 
or improve it, learn more about the environment and the ocean. Connect with nature.



Statement
Encouraging individuals to cherish their time together outside, embracing the envi-
ronment around them. Inspiring them to learn something new or continue building 
their knowledge while building a positive and respectful connection with people 
and nature. Teaching them about the oceans biodiversity and the effects we have on 
our environment.



Graphic/ Material exploration



We wanted to be inspire by the different parts/materials and 
stuff  related to Kayak, Like patterns, Skeleton and etc.



Place research





Design Direction
Circle shapes to represent community/ connection
Fun and summer vibes typefaces fonts to make the logo look more friendly and welcom-
ing and giving this feeling of camping, summer,and etc.
Active logo/ waves/ paddle movement
Simple yet still fun 
Shape of kayak



Logo Design Process



Playing with the shape of kayak and 
bringing the pattern with it.



We Finally Found the shape that we were 
looking for, but we remored the patterns 
from around it because it wasn’t looking 
good.



Typography



First we went through different 
fun and handwritten typeface, 
but they looked not good and 
professional with our logo



Jericho Beach Kayak

Final  Typeface

Body Typeface

Jericho Beach Kayak



Filmotype Maxwell looked campy, 
summary, unique and beautiful, we 
could play with it to give the vibe of 
waves and the ocean, It looked per-
fect for our brand.
After placing and playing with it, we 
foound the best composition.



we went through 50 different compositio for 
the circle one, and found the best placement 
of the words, it was so challenging.



From our moodboard, we found 3 colours for our 
coloir pallete, orange for campy, light and dark blue 
for the ocean. we tried them but they didn’t look 
good, they were so harsh.

so we went through the 
moodboard and from one of 
the kayak we chose the colour 
of brown/orange and light 
blue. we still kept the dark 
blue.



finally with having the kayak mask 
and leaving the circle, we could have 
that ativeness we were looking for 
and the composition could look 
good and satisfying. 

Also we changed the blue inside of the 
circle to white because it was too much 
and not as simple as we wanted.



We turned the kayak, because the way it ws leaving could impact 
the audience in a bad way unconciously.
now it looks it’s going up which could bring the positive and inc-
creasing feeling.

The Final Logo







Business Card



Mini posters for our board



Motion Graphic



Buttons



Brochure


















